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Director of Marketing 

International Business Plan Competition 

Job Summary 

Responsible for planning, development, implementation, and measurement of the Organization’s marketing 
strategies, communications, and public relations activities, both external and internal. Oversees program 
management of contractual relationships with external marketing, communications, and public relations 
firm, web developers, and internal/government groups. Represents Organization with local, national, and 
international media and with internal constituencies particularly when the Executive Director is not present. 

Candidate Attributes 

The individual must be a self-starter, highly organized, independent operator and thinker that can adjust with 
changing needs and is able to work with nuanced audiences. (S)he must have vision for what can and should 
be, is able to make it happen, and yet can adjust a particular tactic based on the dynamics of the situation. 

Goal orientation and measurement of performance is critical. This person will see and understand that if 
something is not measured, it is not valued. Establishing key metrics and analysis of the data that comes from 
these, along with overall program success, will be seen as paramount in defining success for this position. 

The role will involve everything from traditional marketing activities including brand management, 
development of collateral material and content for websites and webinars to the support of a large scale 
business plan award event with celebrities and prominent personalities. Being a creative thinker and problem 
solver will be very important. 

Primary Relationships 

Within the Organization, the position has primary working relationships with the Executive Director, other 
leadership staff, and representatives of the Marketing/Communications/P.R. firm and website developers. 
External relationships will be with the Organization’s board, government bodies, media, and other 
individuals/organizations that will support the business plan award event. 

Position Responsibilities 

Marketing, communications and public relations 

1. Responsible for the program and contract management of a comprehensive international marketing, 
communications, and public relations campaign that will enhance the Organization’s image and 
position within the marketplace and the general public. 

2. Ensure articulation of Organization’s desired image and position to all constituencies, both internal 
and external. 

3. Responsible for editorial direction, design, production and distribution of all Organization 
publications, including web. 

4. Ensure website traffic is on target to achieve Organization’s goals by managing all web content, 
application interface, backend data gathering process, and overall analysis of information gathered. 

5. Coordinate media interest in the Organization and ensure regular contact with target media and 
appropriate response to media requests, local, domestic, and international. 

6. Act as the Organization’s representative with the media when Executive Director is not available. 
7. Coordinate the appearance of all Organization print and electronic materials such as letterhead, use 

of logo, brochures, etc. 

Planning and budgeting 

1. Ensure that evaluation systems are in place related to Organizational goals and objectives and report 
progress to the Executive Director, Board, and other stakeholders as directed. 

2. Manage the ongoing budget related to all marketing, public relations and communications with 
external contractual relationships. 
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Organizational strategy 

1. Work with senior staff, other staff, stakeholders, and volunteers to develop and maintain a strategic 
perspective -- based on marketplace and constituent needs and satisfaction -- in organizational 
direction, program and services, and decision-making 

2. Develop and coordinate means to seek regular input from the Organization’s key constituencies 
regarding the messaging of the Organization’s goals, objectives, and the strategies and tactics to 
achieve these. 

Managing 

3. Recruit, train, appraise, supervise, support, develop, promote and guide qualified personnel, both 
paid and volunteer. 

4. Ensure effective management within the marketing, communications and public relations function. 
5. Design, support and oversee cross-functional teams throughout the Organization. 
6. Effectively enable volunteers and staff so they can take action on behalf of the Organization by: 

a) transmitting the Organization’s values, vision and direction 
b) engaging people in the meaning of the Organization 
c) respecting and using the skills, expertise, experience and insights of people 
d) providing direction and resources, removing barriers and helping develop people’s skills 
e) encouraging people to question organizational assumptions and ask strategic questions 
f) anticipating conflicts and facilitating resolution 

Qualifications 

Required: 

• Minimum of 5 year’s experience in marketing, communications or public relations with proven track 
record 

• Demonstrated skills, knowledge and experience in the design and execution of marketing, 
communications and public relations campaigns, including writing press releases, making and 
delivering presentations, and interacting with the media 

• Experience in program and contract management with diverse constituencies 
• Strong creative, strategic, tactical, analytical, organizational and interpersonal skills 
• Significant written and verbal communication skills with the ability to communicate ideas clearly and 

concisely to diverse audiences and through diverse means 
• Independent and resourceful 
• Experience overseeing the design and production of print materials and publications. 
• Ability to manage multiple projects at a time 

Other: 

 Interest in and knowledge of startups, innovation, and business planning 
• Bachelor degree in marketing, business, or public relations. Master degree is desirable. 
• Experience developing and managing budgets, and, training, developing, supervising and appraising 

personnel, including volunteers 

About the International Business Plan Competition 

New York Governor Andrew Cuomo made a historic pledge of $1 billion in State funds to attract 
complementary, private investment and ignite growth in Upstate New York. From this comes the 
international business plan competition, which is targeted to systematically generate more start-up 
enterprises by facilitating additional applied R&D and enhancing mentoring and other supports for aspiring 
entrepreneurs; supporting early-stage firm growth; attracting more venture funding; and making extra 
efforts to help minorities start new businesses. The business plan competition, largest in the entire United 
States, will award a total of $5 million in prizes, with a top award of $1 million. It is set to attract 
entrepreneurs and investors from around the world to compete for prizes that will turn ideas into funded, 
high-growth enterprises within the region. 


