
 

Digital Marketer 
 
Description 
 
Thimble is an education technology company that teaches kids and adults how to build, solder, 
and program fun electronics (such as robots, quadcopters, etc) through a monthly subscription 
box.  Our team is a unique collection of makers - engineers, designers, marketers, and 
world-class sellers with a common goal: become the brand that tomorrow’s STEM leaders will 
fondly look back on as their childhood inspiration. We're extremely committed to building an 
amazing team; we look for intelligence and passion, but we're also looking for unstoppability, 
determination, formidability, and resourcefulness. And of course, most importantly - we're 
looking for folks who want to have fun and be part of an amazing adventure.  
 
We've reached a pivotal point in our company and we're hiring a Digital Marketing Manager to 
help us grow our subscription base.  A successful candidate in this position has two primary 
goals: producing digital content and running highly-targeted digital media buys to make sure that 
we are driving purchasing actions with key audiences. The Digital Marketing Manager will 
oversee all aspect of Thimble’s robust digital presence, including website/blog content and our 
social media - both paid and organic.  
 
What You’ll Do:  

● Allocate Thimble’s total marketing budget and manage paid marketing activity across 
Facebook, Instagram, and other social channels with a focus on ROI 

● Execute, manage, and improve upon Thimble’s existing strategies and tactics for 
acquiring new customers and subscriptions via these paid social channels 

● Hands-on execution, including: creating new campaigns, ad sets, and ads using various 
web-based ad platforms; conceiving strategies to build upon best practices and market 
trends, monitoring performance, updating bids, selecting audiences, analyzing results, 
and generating reports 

● Work with Thimble’s founders to develop creative ad content that syncs with audience 
targeting 

● Adjust marketing budgets for future months, working with Thimble’s founders as well as 
the Finance/Accounting team  

● Develop and manage a strong team 
 
What Defines Success: 

● Improving upon and developing new strategies and tactics for acquiring customers and 
subscriptions via paid social channels 

● Managing and allocating the team’s paid social marketing budget in a way that 
continually improves ROI metrics across the board 



 

● Contributing to best practices around data-driven decision-making, modeling, and testing 
(A/B, multivariate) 

● Building and mentoring a team 
 
Qualifications Needed:  

● Bachelor’s Degree in Business, Economics, Marketing, Finance or related fields 
● 4+ years in B2C digital acquisition marketing, consumer product goods, and/or retail 

commerce 
● Applied quantitative experience, including excellent understanding of investment / 

finance / economic concepts like the trade-off between risk and return, diminishing 
returns, levels compacting ROI, and key metrics for subscription businesses such as 
Customer Lifetime Value (LTV), churn, and cohort analyses.  

● Superior copywriting and editing skills 
● Comprehensive understanding of Facebook, Instagram, Twitter, Reddit, LinkedIn, 

Snapchat, Google, and YouTube 
● Strong project management skills 
● Maker / DIY “I can do this” attitude,familiar with Maker Movement 

 
Bonus points:  

● Proven experience with successful digital marketing campaigns, SEM, SEO 
● Graphic/web design skills (comfortable with HTML/CSS, vector and raster graphics) 
● Influencer/loyalty marketing 
● Being data-driven and obsessed with data; clear understanding of data analytics, 

metrics, and statistics 
● A/B testing and data analytics experience 
● Experience in targeted advertising, retargeting campaigns 
● Knowledge about inbound and outbound marketing 

 
If this sounds like an opportunity you'd like to be a part of, please email Oscar Pedroso at 
oscar@thimble.io or call at 585-730-1413. Thanks!  
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